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BA 0810 m’sﬁ'ﬂmiqiﬁmﬁamu
Introduction to Business
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An introduction of business including organizational forms, the function of production,
finance, marketing and human resources. Additional topics will be environmental factors which
impact business such as digital transformation, business ethics, sustainable development and
current business issues.
HBANSN13IE8U352AUTI8IYY (Course-level Learning Outcomes: CLOs)
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BA 0840 52+U8UR530
Research Methodology
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Concept, principles, patterns, steps and methods of conducting research. quantitative and
qualitative research category, statement of the problem, research design, design and construction
of research tools. Samples sourcing, selection and data collection method. Data analysis,
research report writing and ethics of researcher. Students have ability to practice research project.
HAANSN15I38USIEAUT183Y1 (Course-level Learning Outcomes: CLOs)
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English for Graduate Studies 1
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Four skills in English: listening, speaking, reading and writing at intermediate level;
listening and reading comprehension; presentation, discussion, and writing summary reports.
Naﬁwémiﬁﬂuiﬁﬁuswaﬂn (Course-level Learning Outcomes: CLOs)
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English for Graduate Studies 2
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Four skills in English: listening, speaking, reading and writing at advance level; English
comprehension of academic lectures, presentations, business reports, social events and current
issues; presentation, discussion, and writing research abstracts and summary of academic works.
HBANSN1338U35eAUI187YT (Course-level Learning Outcomes: CLOs)
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DB 8023 §snanava 3(3/3-0-0)
Digital Business
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Creating digital economy and digital business value; development of the digital economy
of the Republic of China, digital business models; digital business model design and digital
business value propositions; digital product development; rapid digital product development;
applying design thinking in digital business development, standards for digital product
development, digital resource management.
Naﬁwémiﬁﬂuiixﬁ’vswﬁﬂﬂ (Course-level Learning Outcomes: CLOs)
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Digital Transformation
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The disruption of traditional businesses; processes and reasons for digital business
transformation; factors promoting business transformation; platform businesses; data science for
business; the urgency of modern business; frameworks for digital business transformation; using digital
business transformation mapping; customer experience analysis; presenting new business models.
HAANSN15I38USIEAUT187Y1 (Course-level Learning Outcomes: CLOs)
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DB 8633 N15AAIA BATNISAS1LUTUARING 3(3/3-0-0)
Digital Marketing and Branding
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The importance of digital marketing in the digital age; differences between digital

marketing and traditional marketing; analyzing external and internal environments in digital
marketing; consumer behavior; the decision-making process in digital marketing; digital marketing
strategies; principles and creative branding in the digital age; the process of creating, developing,
and maintaining brand image in the online world; creating value and differentiation for brands in
the highly competitive online market.
Naﬁws‘ms@ﬂuiizﬁ%ﬁ&ﬁ?ﬂ (Course-level Learning Outcomes: CLOs)
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Financial Management in Digital Era
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WazUNUIMIUTTUUNITRUNSTS2RUARYA (Digital Payments) 1t e-Wallet, QR Code, Mobile
Banking :g:qLﬁumﬂﬁﬂmﬂ%’uawéLﬂ%"w,l,azmil,ﬁlmﬂﬁww wWilalunsunladammianisiulunainnistu

AUszmalugatagiu Sudmgullassaiiwemu msvsedivuleuienstuna ssuunstiseRun1ed



nnsetind Bn1sleutumulaeduwesiids Rudannseiind mevirdyymdiannselinduazanaidu
Avvia uwe Juanassule N1sdneRumsdnanudngnunewasvededusie ludagdu

Basic financial knowledge; financial statement analysis; investment decision-making;
fundamental knowledge of FinTech and its role in the financial system; digital payments such as
e-wallets; QR codes and mobile banking; focusing on application techniques and troubleshooting;
understanding solutions to financial problems in the modern international financial markets,
including capital structure theories, dividend policy evaluation, electronic payment systems,
internet-based fund transfers, electronic money, electronic contracts, and digital signatures;
FinTech, cryptocurrencies, digital payments as well as current laws and regulations.
HBANSN1338U35eAUI18YT (Course-level Learning Outcomes: CLOs)
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Leadership and Organizational Behavior in Digital Era
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Study the roles and skills of leadership in the digital age and their impact on current and
future organizations, emphasizing adaptability, communication, and strategies leaders need to drive
business transformation in the digital economy. Learners will explore leadership development at
individual, group, and organizational levels, including the ability to analyze digital trends, manage

innovation, and navigate business transitions. This knowledge will be applied to enhance

organizational capabilities in alignment with technological advancements and market demands.
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Strategic Management in the Digital Age
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Analyzing the internal and external digital business environment; analyzing industry
competition within the digital business sector; setting direction, vision, mission and developing
suitable strategies to adapt to the changing digital environment; utilizing digital technologies to
support and enhance organizational activities; planning by implementing digital business strategies
and measuring success by establishing the key performance indicators.
HAANSN15I38USIEAUT187Y1 (Course-level Learning Outcomes: CLOs)
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(Innovation and Change Management)
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The importance of innovation management; types of innovation; theories and concepts
of innovation; technological changes; the nature of technology; sources of innovation;
innovation strategies; the importance of change management; types of change; change
management with change leadership; characteristics of change; the role of change management
in organizations; theories and models of change; organizational learning; assessing change
readiness and planning for change.
Naﬁwémiﬁﬂuiixﬁ’vswam (Course-level Learning Outcomes: CLOs)
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Integrated Marketing Communication in the Digital Age
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Integrated marketing communication concepts; modern marketing communication;
communication theories; marketing communication processes; marketing communication models;
consumer behavior; planning marketing communication campaigns; consumer decision-making
processes; consumer journey; creating both online and traditional media; elements of integrated

marketing communication; measurement and evaluation.



HAANSN1338U35EAUI18AYT (Course-level Learning Outcomes: CLOs)
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Data Science for Digital Business
AynUsAunau : DB 8023
nsEUIUMTInemansveya n133nn1sveyarunalvg Data Collection, Data Mart, Analytic,

Visualizing mM3ldvayavuialug wazingrmansveyaiionisandulaniegsia wagn1suuasgussia

Y 9

[V 4

Advia ndesedmiudeyarunalng unumvesidsvagmaingimaniteya

The process of data science; big data management; data collection; data marts; analytics;
visualization; using big data and data science for business decision-making and digital business
transformation; tools for big data; the role of data science experts.
HBANSN13E8U352AUTI8IVY (Course-level Learning Outcomes: CLOs)
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Customer Relationship Management for Digital Business
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Customer relationship management (CRM) concepts; CRM strategies; customer experience
management; building customer databases; customer data analysis; creating, maintaining and
developing customer relationships; enhancing customer lifetime value; technology and

information systems in CRM; managing customer complaints; and designing programs to build

customer loyalty.



HAANSN1338U35EAUI18AYT (Course-level Learning Outcomes: CLOs)
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Logistics Management for Digital Business
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Logistics management strategic approach, transportation management, warehouse
operation system, distribution system, inventory planning and controlling, supply chain
procurement system, customer service, transportation cost and system, supply chain
management and risk, and supply chain technology.
HBANSN1338U35eAUI18YT (Course-level Learning Outcomes: CLOs)
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Enterprise Architecture
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Organizational structure and business activities; digital resources; enterprise architecture

mapping; defining digital resource attributes (such as hardware, software, data, systems,

computer networks, and personnel); and strategies for utilizing digital technology for digital

business strategies.
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Cybersecurity Management
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Information security concepts; information resource vulnerabilities, threats and the
impact on businesses; risk management—risk identification and mitigation; business continuity

planning; cybersecurity and the ethics of computer professionals.

Naﬁwémiﬁﬂuiixﬁ’vswﬁﬂﬂ (Course-level Learning Outcomes: CLOs)
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Value Chain Management for Digital Business
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Value chain; the role of each activity within the value chain; value chain analysis; linking
activities in the value chain both vertically and horizontally to create a digital economy;
generating value and enhancing competitive advantage for digital businesses in the supply chain;
identifying digital businesses within the value chain.
HAAWSN1538U352AUTI8IY (Course-level Learning Outcomes: CLOS)
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Entrepreneurship in the Digital Age
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Study of different types of digital business models such as e-commerce, SaaS (Software
as a Service), subscription models, platform businesses, and the gig economy. Understanding

revenue streams, customer acquisition, and scaling strategies in a digital environment. Exploring

platforms like Amazon, Shopify, Etsy, and how to succeed in digital marketplaces.

Naﬁwémiﬁﬂuiﬁﬁvswam (Course-level Learning Outcomes: CLOs)
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Quality Management in the Digital Era
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Focuses on integrating modern digital tools and technologies to enhance quality control

and management processes in organizations in today’s fast-paced, technology-driven



environment; maintaining high standards of quality by using data-driven decision making; agility
and continuous improvement; and customer-centric quality management.
Naﬁwémiﬁﬂuiﬁﬁusw%ﬂ (Course-level Learning Outcomes: CLOs)
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Thailand-China Cross-border Trade and Investment
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Trade and investment by region in China; economic mechanisms; economic policies, and
economic relations between Thailand and China; conducting trade between Thailand and China;
customs procedures; export and import benefits from Thailand to China and from China to
Thailand; terms and methods of international payment; and the role of governments in
promoting exports and imports between Thailand and China.
HAANSN1538U352AUTI8IY (Course-level Learning Outcomes: CLOS)
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Seminar in Digital Business Management
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Study, analysis, discussion, and seminars on the concepts and trends of using digital
technology for managing digital businesses, focusing on tracking academic and industry
advancements from various documents, media, and expert insights.
HBANSN1338U35eAUI18YT (Course-level Learning Outcomes: CLOs)
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Special Topics
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Topics on digital technology and digital business management that are gaining interest,
along with trends in the digital business landscape.
HBANSNT338U35eAUI18YT (Course-level Learning Outcomes: CLOs)
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Independent Study
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Academic study related to the development and operation of digital businesses, where

students independently identify research topics under the guidance of their advisors. The process



involves reviewing relevant literature, defining independent research topics and objectives,
collecting and analyzing data, discussing findings, and summarizing the study following academic
principles. The final report is prepared with ethical research practices, and students undergo oral
examinations, incorporating feedback from the examination committee. Additionally, students
may publish their research findings as academic articles in conferences or journals.
Naﬁwéﬂﬂiﬁﬂuiizﬁ‘*\Jﬂﬂ%‘m (Course-level Learning Outcomes: CLOs)
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